
Invitation to A Special Colloquium 

Japan Marketing History Review 

 

Japan Marketing History Review invites history-minded scholars to contribute to a 

special colloquium: “why is historical research important in marketing?” 

 

Japan Marketing History Review is an upcoming peer-review journal organized by the 

Marketing History Society of Japan. The journal will be available only as an e-journal 

published twice a year, starting from March 2022. The Marketing History Society of 

Japan was established in 1988 as the Japan Society for the Study of Marketing History, 

and developed into the current society in 2018. The purpose of this Society is to encourage 

and develop historical research in marketing, marketing thought and methodologies of 

historical research in marketing. Over the past 30 years the Society has published 13 

books (in Japanese) including the history of marketing practice and marketing thought.  

 

To commemorate the launch of this new journal, the Editorial Board has decided to hold 

a special session, entitled “A Special Colloquium: Why is historical research important 

in marketing?” We would like to invite scholars both inside and outside Japan to 

contribute research notes on this topic. Any scholars will be welcomed whether specialists 

in marketing or scholars in areas adjacent to marketing such as business history, economic 

history, socio-economic history, history of commerce, history of the distribution system, 

history of retailing, history of consumer culture, etc. The journal welcomes articles from 

different perspectives in various areas, regardless of the definitions of marketing applied 

or time period covered. 

 



The research notes can be written in either Japanese or English, and the journal will carry 

them as they are. Each research note may be anywhere from 3,000 to 8,000 words in 

length, and it is up to the author how references are included in the writings. A full 

research paper related to this topic is also welcomed with 8,000 to 19,000 words in length 

including full references. The submission deadline is the end of September 2021, and the 

journal will appear in March 2022. We do hope this special colloquium could give some 

support to overcome the “ahistorical” tendencies that still permeates marketing.  

 

Please submit proposed contributions to Professor Kaz Usui by e-mail: 

dr.kaz.usui@gmail.com no later than September 30, 2021. Any questions or queries about 

the special colloquium can be sent to him. 
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